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The figures in the margin indicate full marks
for the questions.

Answer either in English or in Assamese.
G T SPTAAS e A
1. Answer the following as directed : 1x10=10
RCIpIE RCRIerRT Ses g
(i) Television is an example of :

e (@FG o9 TR wee  (Blefond
Gfts ?

(a) Emergency goods (b) Convenience goods

GRS G AREE Gy

(c) Speciality goods (d) Impulse goods.
Reg 4l &y e Sof® a9 |
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(i) Which of the following is not included in
psychographic segmentation of markets ?

[N @0 WEes wgEe IEs [eems

SREE W ?

(a) Personality - (b) Life style
il Gicola il

(c) Attitude (d) Culture
TSR wEfe |

(iii) Which one of the following is related to
.micro-environmental forces ?

fete @R Py ANRERS Sodmias =5e
Gee ?

(a) Demographic
SRR TSI

(b) Marketing intermediaries

» TSI NGEDISI

(¢) Economic

geftafes

(d) Socio-cultural.

Ao |
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(iv).Which one of the following is not a
component of product planning ?

RGN T ARTHAITIR TAM w2 2
(a) Product innovation

B \BGIR

(b) Product diversification

gy Tabasd

(¢) Product standardisation

Ty NI

(d) Product branding.
G ARSI |

(v) Which one of the following is included in
sales promotion ?

e (@G Rey oéas S99e ?
(a) Personal selling (b) Exhibition

gfeae [t vt
(c) Advertising (d) Publicity
Restor #4519 |
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(vi) The first step in new product development
is . (Fill in the blank).

e Ty S @ #fffH ey —— | (AT 9’
“[F FA) | :

(vi) The three types of vertically integrated
channels of distribution are administered,
contractutal and . (Fill in the blank).

R oo TS Gy Resd ol R
e, ﬁw@@am—-—i(mﬁrﬁoﬁq
F) |

(viii) Under pricing policy, a very high
price is set for a new product initially and
gradually the price reduced as competitors
enter the market. (Fill in the blank).

& TSI TFO HTTATS T TS
eviqs B T 4 SR et I e
o (e T Y T 4 SR ek =)
(AT OiR 2 S|

(ix) The psychological factors influencing consumer
behaviour are motivation, perception, learning,
attitude and . (Fill in the blank).

Toreie 5L geiEe 311 TSI SAMAER
M eArieRe, Soefel, wHeW S
| (R SR 7= )|
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(x) A company that attaches the same brand
name to all of its products is called
brand. (Fill in the blank).

Al @reiffe TR el w9 A@ 96l
qERFe ARGT MR W (S AN
AL @ (AT 22 o7 F90) |

Answer the following questions very briefly :
2x5=10

woTe TrEle eHpTRd werw 5 ©ed fE el s

"~ (i) What do you mean by marketing environ-

ment ?

EiErRd “AfF e & o e

(ii) What is demand forecasting ?

iRl SR & ¢

(iii) What is product diversification ?
- oifzm Tafbae=d & ¢ '
(iv)- What are the different types of distribution
policies ?

Rfen gaem Rowd Mfewr & 62

(v) What is product branding ?
Ty AR e
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Answer any four of the following questions
briefly : 5x4=20
wee SrERe e R @I BIfReiR 53 O
feral ¢

(i) Describe the various forces of marketing
environment.

Feeaael ARG RS o 3 1|

(ii) Discuss the significance of the study of
consumer behaviour.

BoNTOIE] WHI ST Sl SEAGA 4 |

(iii) What is product line policy ? State the
various decisions of product line policy.

m o G 2w @ Fifes R[{fen
PaeEE S 91

(iv) Describe the role of channels of distribution.

Reqe e S 30 11|

(v) Explain the various factors affecting choice
of channels of distribution.

Resd gl IR oerfis 0 Rfen
SoAMEFYZ DTG T ;
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(vi) Discuss the various methods of measuring
advertising effectiveness.

Rreorm weepel FvRT Bfem emfm
D 1T | '

What is marketing mix ? Discuss the seven P's
framework of marketing mix. 10

ToEeed e & 2 Joesed SRdeg SAicein P
ST SEma 9 |

Or / S2=1

Explain the modern concepts of marketing.
Distinguish between marketing and selling.

TG SYFRE LRI G191 | TSR S
ReR ors o #feky &

What is market segmentation ? Describe the
different bases used for market segmentation. 10

Foie Rees 2 a5 [eor™ W@ 79 @)t
Rfen colbomz 3@ 71|
Or/ 291

What is sales forecasting ? Discuss the various
factors influencing sales forecasting.

Ry eRyad Jim & 3o 2 o oRyifk
dorie 9 [Rfon SsimmER Stesa 1|
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6. What is product life cycle ? Describe the different
stages of product life cycle . : 10
) S 5F Wi & 9@l 2 w9 Gle b [fen
oRffEE [ |

Or / sl

What is new product development ? Explain the
various steps involved in new product develop-
ment process. '

qod T ST g & e 2 Age U SR e
sifera wiote Tfite Rfes o = |

7. What is pricing ? Discuss the factors influencing
product pricing decisions. 10
7 Qe [ 2 U wR Al Praie deidifEe
TAMCER - S 1

“Or/ 93l

Distinguish between ‘sales promotion’ and
‘advertising’. Describe the various methods of .
sales promotion.

Ry agea s [eemg Siere o sy o |
B e R[fen sgferma 3 <41
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