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1. . Answer the following by choosing the correct
option : 1x8=8

a7 Rew AR SEeR Fxrerss Tes fl ¢

(a) “Marketing is the delivery of standard.”
This definition of marketing has been
given by —

“THRFI T TS A |7 IS A2
SACH! SSRGIZCR —

(i) Stanton ((¥%4)
(i) Kotler ((FIHIN)
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(b)

()

(i) Mazur (J/eR)
(iv) Tousley (DIgre)

Bread is an example of

@ T SRR |

(i) emergency goods
SRR T3

(i) convenience goods
ARG 717

(iii) speciality goods
RemEg 2 7
(iv) impulse goods
3w el w3y
Consumer behaviour is affected by —
(SIEH WH LSRG F1 SAMITCH! 2o —
(i) Income ()
(i) Family (#ifS3m)
(iii)) Age (IFA)
(iv) All of the P (87T SGIRCP20!)
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(d)

(e)

Product diversification is essential to
meet changing tastes and desires of
which one of the following ?

w3y Ah@asd NeRe @INER RS ie b
GiE SR A TR 2 '

(i) Consumers (2%F)

- (i) Government (53FR)

(iii) Sellers (Rtzet)
(iv) Policy makers (TS M=)

Introducing a product or service at low
price is called —

TeAiffe ¥y SR CRIF b A AR
7 AR & 3@ or =m0
(i) Prestige pricing
Teftwisef v fefiRet
(i) Psychological pricing
Tl wiw e
(iii) Penetration pricing
conISt Wi g
(iv) Skimming pricing

sy W AR
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Which of the following is an example of
promotion mix ? '

frxie @M Tl fmem SAm 23 ?
(i) Trade fairs (97 M)

(i) Advertising (i)

(iii) Test marketing (ITR <)

(iv) All of the above (SE& Wﬁ‘m)

Sales promotion activities are
conducted by —

R I FaER ARk w3 —
(i) State (FFRIN)

(i) Customer ()

(iii) Retailers (353 RizFoiR)

(iv) Salesmen (R FHw)

What is environment friendly marketing
called ?

ARG et I B ol iR =2
(i) Service marketing

ORI &P
(i) Green marketing

CToT IGIFIIA
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(iii) Value offering
e AT
(iv) International marketing

YBHI[SF IS

Answer the following questions very briefly :

(any six)

2x6=12

oot frat ampnRe IS te Oex forl ¢ (R
&A1)

()

()

(iii)

(iv)

(v)

(vi)

State two characteristics of marketing.
IGRFIET 701 (@AY S 79|

What is product differentiation ?
AT AP e

What is co-branding ?

AN Al [ 2

What is prestige pricing policy ?
sl SEite W /e

Write two importance of channels of
distribution.

feqd TR 701 wFg fordi |
What is e-tailing ?
Z-(02fR 2
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(vii) What is personal selling ?

s [t [Fe

(viii) Write two factors affecting pricing mix.

v R feis ererifEs w1t 75w e

(ix) What is consumerism ?

siFoRm 52

(x) State two advantages of direct
marketing.

Ao INTFIT 751 FRr 72|

3. Write short answers to the following
questions : (any four) 5x4=20

e ez ot Oea ol ¢ (Ricseizan s1f3oY)

(i) Explain the differences between
traditional and modern marketing.

ATRING TF TYAF IS AETe Ll
AILFIRIT [ 740 |

(i) Explain marketing mix.
Jerieel e g F1

(iii) Describe the factors influencing
consumer behaviour.

TATOIGIR SHIIF LORAAS 31 BAMTAR
39 10
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(iv) Describe the market positioning
concept.

ISR BINT LIRECH! I 0 |

(v) Explain the importancé of market
segmentation.

G Reiftrosseoq w9 PRI 41|
(vi) Discuss the stages of product life cycle.
TeA{ire TR SR b BIER S 34 |

(vii) Discuss the various forms of
distribution channels.

fFesd YTy [fea epemz S 341 |

(viii) Explain the advantages of online
marketing.

GeEIRA JEIIPIOR ARAPER I T4 | |

Answer the following questions : (any two)
10x2=20

faIe emiraRy Tes &t ¢ (Rewiear g6y)

(i) Discuss the various environmental
forces influencing marketing.

ToRFT deRifTe w9 [foq NfR«nis
JIIFAZ. G 41 |
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(ii) What is consumer behaviour ? Discuss
the consumer buying decision process
with examples. 3+7=10
ToTeIeI b<el A 2 Torore! R
e eIt Trzee (It Seetoal 31 |

(iii) Explain the different basis for
classification of products. Discuss the
functions of labelling of products.

‘ 3+7=10
Bestifre g a5eei Rifen fefemz adm |
BeolfTe TR EIRFIET RO St 51 |

(iv) Describe the objectives of pricing. Explain
the pricing policies which can be adopted
by a new product. 5+5=10

Ty e SripTE I 91 9B TS
Tesiifte ¥R U [T @ 4zl IRI o[

ARSTR I 10|

(v) What is promotion mix ? Discuss the
~ factors affecting promotion mix
decisions.

TENfTae et 752 Saw el Prareomzs
AoRIfES a1 ToAMITETIR S0 31|
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