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1. . Answer the following by choosing the correct
option : 1 x8=8

sh fr-sq <rREhe<R frrxtsr+<< €sr fiTI g

(a) "Marketing is the delivery of standard."
This definition of marketing has been
given by -
'!e1q6c1 qh Tm\e elqFll" mlqEqqq ,qQ

{q1f'rqr'lqR[q-
0 Stanton (dfi)
@ Kotler (csW)
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(iiil Mazur (TER)

(iu) Tousley (bl^qcE)

Bread is an example of _.
@_<Eqr<qqBl
(t) emergency goods

qffiqE<j
(it convenience goods

qfrrtuz+o u<l

(iit) speciality goods

fr6{ry crst E<[

(iu) impulse goods

ee-T qNfr q<i

Consumer behaviour is affected by -
cg.tB'Fr qfD:r6f eMRfRs o{r E'ffnattt Eh' -
0 Income (9lT)

(u) Family ({fu{)
(iit) Age (<rq)

(iu) A1l of the above (seF< qFffiDt)

(d) Product diversification is essential
meet changing tastes and desires
which one of tJle following ?

E<r t<Gql-fiq ffi colr6r< qR-+5+fi-c $G
qK \Tl<ilqN <r< \fl<r[fi{ ?

0 Consumers (d1-5)

(it) Government (Frfl<)

(iit) Sellers (ffi)
(iu) Policy makers (ffi fiai<ofoffrl

(e) Introducing a product or service at low
price is called -
Eqttfio w[ qeFI cfitFr erwrst rIr< ffi$
s{ao,fr{qfsfrfi rs'FIIq{?

(t) Prestige pricing

trn"1{m fi{<q

(iu)

Psychological pricing

rrgt&s q'F fr{<q

Penetration pricing

ersrft q'F frftq
Skimming pricing

Dnfr1e qE fi{<q
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A Which of the following is an example of
promotion mix ?

frrfiE crn&r €6fo<q fre.K E"ttqn q{t

0 Trade fairs (Tfftw c{EI)

@ Advertising (fu"n)

\tn Test marketing (<eT{ qftsf)

(iu) A11 of the above (S"n-<rc qtrffitl
(g) Sales promotion activities are

conducted by -
fiA fi< s'FKsMTrFr "tffi +.r< -
(t) State (E{slm)

@ Customer (ePa-5;

(tu) Retailers (1[-{f 1@)
(iu) Salesmen (fifi <fir{)

(h) What is environment friendly marketing
called ?

,fRm{ qmE TslFts?{6FF ft fi Cs'Kt q{?

0 Service marketing

C*IK

(u) Green marketing

ffiUq rqFrr{61

(iiil Value offering

ao eMr{{l

(iu) International marketing

qfqed'fu <qF-s<6t

2. Answer the following questions very briefly:
(ang stx) 2x6=12

E$t)

0 State two characteristics of marketing.

(qFrcE6r< fA ?<FE Bcnq sqt r

@ What is product differentiation ?

qtlfr 1qfrEq"r ftt
@ What is co-branding ?

q<'{rft alqlirrs-{q ftz
(iu) What is prestige pricing policy ?

Tfii?t"i"f Xomf qrfi fta
(u) Write tuto importance of channels of

distribution.

fis<"f q.flfi< fDf e+q fr'.n r

(ul What is e-tailing ?
q LqA

{-6tr{Hi Is e
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(uit What is personal selling ?

<ifuats Rfr frr
(uiii) Write two factors affecting pricing mix.

Describe the market positioning
concept.

<-sfl< q14;pq {K"fldl <.f+ oqtt

Explain the importance of market
segmentation.

ffiq Rer&s-sE"t< s$E {Itrlil +<t r

Discuss the stages of product life cycle.

Eq"ltfrs E-<I< sfr<{ D-@<r w<KFr qtcdilu'rf s-<I I

(uit Discuss the various forms of
distribution channels.

frsqq E"frfi< R&n emnqq qtcrtE{t s-{i I

(uiii) Explain the advantages of online
marketing.

\n-fiR{ TqFsr*r $qmX <it?U^t s?TI I

Answer the following questions : (anu tuto)
lOx2=2O

frrfiB Erl-6<FK Es< frrtt z (fu fF11

0 Discuss the various environmental
forces influencing marketing.

Tq'FrF<6rg e&T{rfu s-{ fr&{ {R"ffffs
nTSqT{ \TIFTIETI S<I I
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(tx)

(x)

3.

@

@

q<r.'i<trlv qK ql{fr-$ {qFKr{fi Trq\5 er$t

aefq6a6 <flcn oql r

Explain marketing mix.

{sifstrtcf fiq"f <II=II s,{t r

Describe the factors influencing
consumer behaviour.

$e1p1g^Iq WFroFo elq<rfrs Gr
<{n oq r

S{nT{T{
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q< fr{<q frq"rs e&T{tfro mt fitB"nrn fiqt r

What is consumerism ?

orqoomq fra
State tuto advantages of direct
marketing.

elEFF <qFrF{Sr na qR{r fr?tl r

Write short answers to the following
questions : (ang four) 5x4=2O

fimts eF$T{3T Ets Es< fr.tt s (ffi 6tffit)
(t) Explain the differences between

traditional and modern marketing.



(it) What is consumer behaviour ? Discuss
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classification of products. Discuss the

with examples. 3+7=10

by a new product. 5+5=10

1-qr frftm Ezn.Irtq< <{nt +{tt ,{A ryt$
Eq{rfu E<K W frftq< <r< ${t ffi1 oP1

{hfg{{q $F[t stt I

What is promotion mix ? Discuss the
factors affecting promotion mix
decisions.

Efi{o<q fiqq ftr tsr*{ frqq Fm'rw{s
e&Tdfu qqt $"mffi{q qfFilFrt s<tl


