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COMMERCE

Paper : BCM0200304

( Principles of Marketing )
Full Marks : 6O

Time : 2yz hours
Th,e fi.gures in the margin indicate

full marks for the {uestioni.
I

' Answer either in Englislt or in Assamese.
I

1. Ansvrrer the following by choosing the correctoption: o----l*g=g
sh frsq ri& UfrsrR firxlgr<F< E-E< fi$ z

(a) Marketing refers to
<ql-<-s-<cf :rl_(d qh
(i) goods distribution

qNfr fr-s<q

(ii) exchange of goods and services
q.lnfr \rr$ m<l< qln{-e?.f{
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(iit) sale of product
q'trft< R-fi

(iu) A11 of the above
E{rEIE tsrqt

(b) Which one of the foilowing is related to
micro-environmental forces ?

fr(EtB c$|{.dt {ry-{fffifs B"flq1aq q$o
qRor

0 Demographic
qd'{(?m-q--"ffiT

(ii) Marketing intermediaries
TqFisrct x$Eemlft

(iit) Economic
qqftnG$

(iu) Socio-cultural
n.FtGrs-qtrc&s

Which of the following is not a type of
marketing concept ?

frrt'lg m'rdrbf <-qFrF-<6f {Kcir{ efffi aqn 2

0 Production concept
$qenqaq qr<6il

Supplier concept
c{tffi{K"tt
Selling concept
fi-fro<q qm"ff

Societal marketing concept
IIT[&-$ Tq.t<-S-{q {K6fl

Form of testing markets and getting
customer feedback of promising ideas
is called

(d)

(ii)

(iii)

(iu)

(e)

t
(c) Consumer behaviour is affected by

$e11-1r1g'6 ql5<t6t ef\r-KfG\o +-<t Senqf+Ctt qh
(i) family

"tRn'E
(ii) ase

T{,ri

fiiA income
ql{

(iu) All of the above
€"^K< qEWEt
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qfis"nr {qms srqs< dfefrTi Eg:K{1q_4
{r<$ftF]-s cs'KI q-{

0 idea generator

Tf<"ff< Eqq&
(ii) concept testing

{f<$f{ "ffi=rq
(iii) product testing

qmfi-{ afiqq
(iu) test marketing

<q-q aft'$q
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a Fast food outlets llke Pizza Hut is an
example of which marketing technique ?

E"\e- "[q] Rqt{ c$-q 6T6{ Pizza Hut ffi
mrdiBt Tq|{s<6t "lqG< €qr5q ?

(i) Product franchising
)TNfr reepR&i

(it) Business-format franchising
qqfuTrt dfr-sK <l<{tr

(iiE E-Commerce
E-ST16

(iu) Retailing

"tr>-{r 
Rqffi

A company that attaches the same
brand name to all of its products is
called
qfi m't-tIftcr c<e$E.<.K qTaTr ffift-+ eBt

6s {t{ sqli s-C<, NfrT'f hrc mrEt qn

0 family brand
e11ffi6 13s

(ii) individual brand
<lfuuto ge

(iit) Geographic brand
r6nattfro ss

(iu) Service brand
c{-{t (3s
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(Lt) Which of these is not an advertising goal ?

frffiiB cordrtt k@qq< Ucq"lr {aF?

(i) Attention
<l"l{ qffiq

(ii Desire
<Ff{t

(iiil Adoption
\T-<6riN

(ir,) Action
fuil

2. Answer the following questions very briefly:
(ang six) 2x6=12
EE\5 fi$ q{q{< qG D*T Uw firtt z (fuVay WA)

0 State two importances of marketing.
(qI{s<q< ra sq €?H{ s-{I I

(it) What is target market selection ?

E',srtrF-di 3-qrq R{D-{ ft7
(iit) What do you understand by buying

motives ?

@r-< B6a{r qn ft:W?
(iu) Briefly explain the role of packaging.

6i"r{I$<"K Yfr-$] tr{?s <ilq]| s-{t r

(u) What is e-tailing ?

e-6!fis frr
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(uil State fito pricing objectives.
aq qlt's<.K fA UrEi.tl Bcs{ s-{ r

(uit) Write two differences between goods
marketing and services marketing.
qEfi-{ qffi 661q <GiK$-{cF{ nrqs
nAt "m*fot frq'f r

(iu) Explain the various product support
services available to consumers.
Eqpmfr,q Bq-qq RT<t R&{ q'Nfi {qlxsf
C.q<l{{q ilqII s-{I I

(u) Describe the factors affecting pricing of
a product.
q'Nfi< aa 1ffi$rs ersrcrFs e<t B{qnr<r<
<"lat s-{t I

Discuss the different types of
distribution channels with examples.
R&{ q-s'K< fu<q qr<rnq1q Eqr<qqq \ffriffi
s-<I I

Explain the elements of promotion mk.3.

What is consumerism ?

6qp6';a.rq. ftr
(t*) What is green marketing ?

ffi€q aslEa-aq ftz
(x) What do you mean

g&ane k+-l-+<q u*
Write short answers
questions : (ang four)
freais a{qg< ET?s EE<

by personal selling ?
fr rqlr
to the following

5x4:2O
fr{r s ffrrotrqt 6tffir)

(uiil

(uiii)

0 Explain the functions of marketing.
<-srI{s-{6i< 5.lffi 11l{fl S-qI I

(it) Explain the significance of the study of
consumer behaviour.
s"rc-vtgt qIE<{"i q$lfl;Ft \5te,"i{ <lI?R'l

(iit) Describe the differences between
product differentiation and market
segmentation.
rTNft tqrfi-+<q qK TsiF fi-sB7aaE"r< $q<
"ffcfufr{K <.f+t +-+ r
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E{r{ xfrq.I{ $e156q1q ilqI s-{ r

Pxplain the advantages of rural
marketing.
qrfrq TqFrc<6t{ $rtq{q <'tafi +-<t r

Answer the following questions : (ang tuto)
IOx2=2O

frcFM $,rrcI<{ B-e< frqn "" (frraiicqr frr)
0 What is marketing mix ? Explain about

the 7P's. of marketing mix. 3+7=10
(q'r<-$<cl frqq ft p {si'F[s-<6t frq"K qtstt p<

R{c{ <ilrIl q<tr
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(iu)
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Discuss the clifferent methods of market
segmentation with suitable examples.
<srN ftv-rsrr-+-<.r< fr { ffiqq 0A;
Enqsfiq qrffiEqt s-$ r

What is a new product ? Explain thevarious steps involved in new product
development process. 3+7:19q?fi 494 nNfi fr I a-pq nNfi fr{Rq qfu$<
E E qRe-'q{-{CTf< 

<IT?tlI $-<t I

Discuss the major pricing policies
adopted by companies.
cmn"nfiqgq .n-{-qjq s-fl TqI n< qf+-<q
fifrq13 qrcEru-+t cil r

Highiight the importance of advertising.
In this context explain how martetin-ggoals are not with celebritjendorsements. ;
R*r,* ffiF#-q Bm{ * -f.fr?:
q'Nfi< <qx-s<q< Eslq{q qRtsw q-{rrtqq<
af$ mr.f$ {'fks {$ <If<1il o-<I r

(ii)

(iiil

(u)
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