








(vi) State two pricing objectives.
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(vii) Write two differences between goods
-marketing and services marketing.
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(viii) What is consumerism ?
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(ix) What is green marketing ?
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(x) What do you mean by personal selling ?
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Write short answers to the following
questions : (any four) : S5x4=20
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(i) Explain the functions of marketing.
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(i) Explain the 31gn1ﬁcance of fhe study of
consumer behaviour.
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(i) Describe the differences between

product differentiation and market
segmentation.
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(iv) Explain the various product support
services available to consumers.
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(v) Describe the factors affecting pricing of
a product.
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(vi) Discuss the different types of
distribution channels with examples.
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(vii) Explain the elements of promotion mix.
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(viii) Explain the advantéges of rural -
marketing.

NN e FRUPT DI 4 |

Answer the following questions : (any two)
: 10x2=20
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() What is marketing mix ? Explain about
.the 7P’s. of marketing mix. 3+7=10
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